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Stonepanel from Black Mountain Quarries uses natural stone in the shape
of a prefabricated panel to provide a flawless and attractive finish to walls
with minimum time and effort.  The panels are made from natural stone
(segments of quartzite, gneiss, limestone, sandstone and slate) mounted
on a cement base reinforced with a lightweight metal grill.  Each piece is
made in a Z shape to avoid visible joins.  The 610 by 150mm panels,
between 50 and 65mm thick, are available in a variety of colours..

Stonepanel's resistance to extreme temperatures ensures it is equally
suited for internal and external use.  The staggered formation of
Stonepanel produces seamless joints for an impeccable finish to walls.
The company claims that up to 30 sq. metres of Stonepanel can be built
each day, in contrast to the 3 sq. metres of stone walling that is achieved
by traditional walling methods.  What’s more, no training or specialist skills
are necessary to fit Stonepanel, and wastage is virtually non-existent.
01981 241 541  www.blackmountainquarries.com

Prefabricated for a faster fit

Compac Marmol & Quartz has collaborated with designer Karim Rashid
on a range of new creations for Quartz Compac with Absolute Blanc as
the star attraction.  Absolute Blanc is said to be the whitest quartz surface
available, making it a dramatic and appropriate finish for minimalist and
avant-garde kitchens.  Compac is also a key composite tile supplier.

The entire Quartz Compac line is renowned for the exceptional durabil-
ity, material resistance and aesthetic innovation of its quartz surfaces that
increase the applications of the original stone several times over.
www.compac.es  +34 660 99 6065 (Millenium Agents)

Jasba has been awarded a coveted Red Dot award following its debut
entry in this leading design competition with the Natural Glamour
range.  Natural Glamour uses prefabricated mosaic strips to create a
sophisticated look characterised by subtle variations in the direction
and width of the strips.  This means that surfaces can be given rhythm
and structure.  In addition, the range’s options in terms of surface, for-
mat and colour, maximise the user’s design choices and greatly appeal
to those fond of the out-of-the-ordinary and unpretentious elegance.   
01480 474717 (The Mosaic Co)  www.jasba.de

Red Dot for Jasba’s Natural Glamour

The whitest white quartz ever
Ilva S.A., Argentina’s leading manufacturer of ceramic tiles, has launched
the Athena Stone collection, a fully-rectified glazed porcelain tile range
that recreates the refined aesthetics of natural stone for domestic and
commercial settings.  Athena Stone is offered in a variety of colours -
Olympus (White), Troy (Gold), and Sparta (Noce). - and comes with an
unusually extensive range of special pieces..

Athena Stone comes in five sizes, 500 by 500mm, 500 by 250mm, 250 by
250mm 350 by 350mm and 175 by 175mm, complete with 75 by 75mm
mesh-backed mosaics..  The large-format 500 by 500mm option is
equipped with Athena Extra, offering a higher coefficient of friction (slip
resistance) for commercial applications. 
+ 31 40 251 2008 (Franciscus Vermeulen) www.ilva.com.ar 

Sophisticated natural stone look
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To meet rising demand from professional
floor layers for different floor profiles,
Kueberit have collaborated with designer
Frank Sondermann to produce Kueberit
Best.  This beefed-up range offers new
solutions and a larger variety and quality
making it suitable for almost every con-
ceivable application.

The self-adhesive Type 369 SK wall bor-
der profile was developed as finish for ter-
race doors. The 20mm wide and 15mm
high aluminium profile is available in six
metallic colours, white powder-coated
(RAL 9001) and 12 current wood decor
foils:  alder/pine, dark beech, light beech,
dark oak, light oak, white oak, maple, ash,
merbau, walnut, mahogany and cherry. 

With the Type 444 cover profile Kueberit
offers an extra wide profile for use with
textile and elastic floor coverings, which
ensures a trusty and decorative finish for
almost every type of floor transition. The
3mm thick and 80mm wide profile novelty
has double staggered countersunk drill
holes for an optimal fastening and is avail-

able in aluminium polished or in the alu-
minium anodized colours silver, gold,
sand, bronze and stainless steel.

Offering good slip resistance, particularly
in refurb projects, the company’s new alu-
minium angle edge is a fluted, 70mm wide
and 55mm high profile available in pol-
ished aluminium polished or silver, gold,
sand, bronze and stainless steel anodised
finishes.

The Type 860 stair nosing is now avail-
able in brass polished.  The profile has a
15mm high nose and is convenient for
3mm thick PVC and linoleum floors.

Finally, with four different predetermined
bending points. the new Type 383 edge
trim is ideal for the laying of floor cover-
ings of the same or different height.  The
new all-purpose profile is suitable for elas-
tic, textile and hard floor coverings.  The
30mm wide and 16mm high profile is
available in polished aluminium as well as
in silver, gold, sand, bronze and stainless
steel anodised finishes.
+49 (0) 2351 9507  www.kueberit.com

Having the look of contemporary
wide format French wooden floors
with an understated wavy surface,
Portobello’s Ecodécor is ideal for pres-
tige domestic interiors.  Each tile has
an unmistakable resemblance to oak,
which has been harvested for cen-
turies in France and ubiquitously
seen as a surface covering on that
country’s floors and walls. The five
‘aged oak’ colours are achieved by
using the same pigments used to dye
natural wood.  Ecodécor is produced
as a through-body glazed porcelain
tile.  The range of available formats
includes 100 by 1,200mm, 150 by
1,200mm and 200 by 1,200mm.
Specialty tiles are included in the
Ecodécor product ensemble, as well
as multi-coloured pieces.
emoritz@portobello.com.br
www.portobello.com.br

Trims to suit every flooring challengeGRESPANIA

As Grespania displayed in Valencia, new techniques
have made it possible to perfect metallic finishes,
resulting in tiles that are suitable for commercial and
domestic applications alike.  Excalibur and Hafnio
are Grespania’s newest ranges of metallic-finish
porcelain floor tiles and they widen the scope of
choice for contemporary coverings.  Both series are
available in 600 by 600 and 300 by 600mm formats.
The metallic options span gold, bronze, white and
nickel in the Excalibur range (bronze pictured above)
and black, copper and white in the Hafnio range. 

The discreet, natural elegance of the Folkestone
range, together with the size of the pieces - 450 by
450, 600 by 600 and 300 by 600mm - makes this an
ideal domestic floor tile range.  The regularity of the
slightly varied hues, reminiscent of the veins found
in stone, and the multiplicity of styles available in
black, white, grey, beige and dark grey, make this
collection highly versatile. 

The Ghana collection is characterised by its inter-
play of gloss and matte on natural colours and a
graphic design that is reminiscent of an elephant’s
hide.  The range is available in grey, black, brown,
dark grey and beige, evoking the landscape of the
African savannah.  It is available in 450 by 450 and
600 by 600mm.

In wall tiles, the Jamaica collection widens the
range of Grespania’s new catalogue of 200 by
600mm wall tiles. The elegant look of varnished
wood and the interplay of straight and bevelled fin-
ishes define this range.  Geisha, in an extra large 300
by 900mm rectified format, reinterprets wood and
lends it a very subtle but characteristic gleam.
Finally, Provencal, in 300 by 600mm, is reminiscent of
traditional stucco with its interplay of gloss and
matt.
0121 457 6900  www.grespania.com



Ceramiche Keope has introduced the inno-
vative TI-LED lighting system.  This system
is an ideal solution for decorating and solv-
ing lighting problems in public or private
environments, which are generally dark or
poorly lit, by tracing paths of light.  The LED
emitters selected by Ceramiche Keope are
said to guarantee the highest flow of light
compared to systems currently on the mar-
ket and allow for the creation of the most
brilliant solid state lighting solutions.  The
LED employed make use of solid state
technology known as the "inverted pyra-
mid".  As they do not contain moving parts,
there is said to be no risk of them breaking,

going out of order, leaking dangerous sub-
stances and contaminating the environ-
ment. They also offer a longer life than oth-
er sources of light, require no maintenance
and are cheaper to operate.   

The TI-LED system is available in five for-
mats: 600 by 600mm, 600 by 1,200mm, 300
by 1,200mm, 450 by 900mm and 220 by
900mm.  The colour emitted by the LED
depends on the colour of the polycarbon-
ate cap protecting it. The caps are inter-
changeable and are available in seven
colours: white, amber, blue, green, red,
magenta, and fluorescent
www.ti-led.it

Marble Hill from Naxos is a refined and exclusive series of elegant wall and floor
marble tiles in two rectified formats:  325 by 977mm and 190 by 490mm.  The sin-
gle fired wall tiles are matched with both single-fired and porcelain floor tiles.
Three colours are available: Scultpur, Victory and Glory.  Special pieces include
bands, strips, pencils, mosaics, working frames and edges.  The range is aimed at
light commercial and domestic applications.  
+39 059.748811  www.naxos-ceramica.it

PRODUCT BRIEFS

Collaboration between Ceracasa, raw material producers and
research institutes has resulted in Bionictile, a new Alfa d’Oro
award-winning concept tile.  It provides a function for struc-
tural ceramics that considerably improves the environment
by removing and neutralising particulates and air pollutants.
Production is still some way off, but the concept has clear
applications in ventilated ceramic façades.  Bionictile was
promoted on Ceracasa’s stand at Cevisama using an explana-
tory AV presentation that explained the process and poten-
tial architectural applications.  This can now be viewed on U-
Tube.
01622 683375 (agents)  www.ceracasa.com

The Chiltern Marble Group has introduced Nebulas; a tactile
granite with a silky black finish and glittering garnets.  This con-
temporary worktop is the latest in Chiltern Marble’s collection of
polished granite from Brazil.   “Nebulas is not only beautiful to
the eye but its luxurious finish is gorgeous to the touch.  Texture
is bang on trend this year and this stone has distinct luxurious
depth.  When Nebulas is introduced to a kitchen it creates a stun-
ning look.  We know many home owners are improving as
opposed to moving and, by putting Nebulas in your home, you’re
making an investment that you can also enjoy,” says Annette
White, Marketing Director at The Chiltern Marble Group.
01234 851469  www.retail.chilternmarble.co.uk

Roca’s Top Green collection includes two new generation porce-
lain tile ranges produced using 80% recycled  material as certi-
fied by Bureau Veritas.  This range underlines the company’s
commitment to ecological production.  Earth colours with ochre-
brownish tones make Green Earth the ideal solution for any inte-
riors with rustic character.  Formats are 430 by 430mm rectified,
430 by 705mm rectified and 300 by 300mm.  Colours are beige,
cream, ochre and teja.  Green Urban has a concrete stone finish.
Available in anthractite and grey, Green Urban’s minimalist look
is easy to combine with any style of decoration.   It comes in 490
by 490mm rectified.
+34 938 917600  www.roca-tile.com

Keope’s LEDs light up tiling schemes
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Ron Treister, TSJ’s North American columnist, shares his
experience of weathering economic storms.

I’m no expert on anything, but I have been the
owner of two small businesses: the first one from

1981 to 1992 … the second, from 1994 until the
present time.  Owning a business, whatever size, is a
total educational process that never ends.
Obviously, I’ve learned quite a bit since I started my
first company in Chicago, because of the many hats
I’ve had to wear.  The economy in America has been
up and down during these 27 years. And, right now,
I’ve donned my “time to get tough-smart” fedora.   

The following are broad strokes that probably are
applicable to just about any business going through an
economic recession. These are my beliefs. Maybe they
can be helpful to you. See what you think:  
• Stay rationale. No business is going to be here today
and gone tomorrow.  There are always ways to proceed
which make sense.  Be focused on finding the best one
for you. 
• Don’t press existing customers to do more.  More than
likely, they’re being affected by the times, too.  Rather,
put on your new business hat and beat down as many
bushes as you can.  Find new business to replace those
accounts that have gone away or those that have scaled
down.  
•  Stay healthy.  That old adage, “the best thing to do
when times are hard is drink heavily!” is fun to say, but
very bad to practice as an antidote for the tough times.
The healthier you are, the more you’ll be able to stand
up to the stress that goes hand-in-hand with challeng-
ing times. Exercise, eat right, get sleep.

• Never forget anyone who ever helped you in business,
especially in these times.  Clearly, if you have a chance
to lend one of those people a hand in any way, do so.  It
will come back to you in the shape of a strengthened
bond, overall reputation enhancement and, ultimately,
more business.  Remember, people want to do business
with good people.
• Stay positive. Just like misery loves company, hearty
enthusiasm with a positive tone loves it, too.  Losers
hang with losers.  Winners hang with winners.  Winners
are always positive.  Which are you? 
• Know about what’s going on, but don’t become
obsessed with it.  Bringing up news-bits about the
bleak economy whenever you hear one is tantamount
to being a morose trained parrot.  People get tired of
hearing the same old doom-and-gloom stories.  
• Know what’s going on; have some positive ideas on
how to overcome these challenges.  Share these with
your business colleagues.  Don't talk about problems;
talk about solutions.
• Don’t let ego kill your business.  As a manager or a
business owner, there is no shame in stating that busi-
ness has been “slow.”  Sometimes egos disallow man-
agement to cope with problems realistically.  No matter
how great you think your business may be, your bottom
line tells the real truth.
• Connect with your advisers.  Your company will prob-
ablu use a lawyer, an accountant, a banker and, possi-
bly, even a management consultant.  Whereas three of
the four listed here can be quite costly, now is the time
for you to protect yourselves against the times.  Talk
with these key people, all of whom as professionals will
focus on your firm’s best interest. 
• Remember the last recession.  1992 -1993 may have
been some of the worst years of my life.  In retrospect, I
should have handled things differently.  But also, I recall
that right around the beginning of 1994 (ironically,
when I started this firm) things started to loosen up.
Business came back.  It will come back again with this
recession going away, as well.  
• Make things turnaround faster. If everyone tweaked
his/her attitude a bit, if we all focused on the good
around us, on how great it will be when business comes
back… and, on how negativity just doesn’t help any-
thing, together we form a great energy source.  A posi-
tive one which can act as a catalyst in expediting the
return of more business for all of us.

Ron Treister is the CEO of Communicators International, a full-serv-
ice marketing consultancy based in Portland, Maine with paricular
expertise in the ceramic tile and natural stone sectors.
50 Exchange Street, The Old Port, Portland, ME 04101 USA
T: +1 (207) 828-8050  E: info@communicatorsintl.com
W: www.communicatorsintl.com

How to survive an economic downturn

Ron Treister:  “Don’t press
existing customers to do more.

Find new business to replace
those accounts that have gone

away or slowed down.“




